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Reach your potential customers with 
one simple marketing solution.

GunUp’s one-of-a-kind Integrated Marketing Services include a complete advertising tool-
kit, giving our partners the exclusive opportunity to reach over 5 million unique customers 
through a variety of media, including our online publishing network, a progressive and 
unique print magazine, and a wide range of editorial and advertising opportunities.

Integrated Marketing Partners Can Access:

• Advertising across top firearms 
blogs.

• Immediate access to influential con-
tent creators.

• Content creator factory tour facilitat-
ed by GunUp.

• Guaranteed SHOT Show and NRA 
Annual Meetings coverage.

• Booth tours at SHOT Show and 
NRA Annual Meetings with influen-
tial content creators.

• Product testing and analysis by top 
experts.

• Access to GunUp’s digital media 
experts.

• Weekly social media pushes.

• Monthly brand reports.

• SEO services.

• Monthly online sponsored content.

• Direct marketing to GunUp’s email 
list.

• One five-page feature and cover in 
GunUp the Magazine.

• Press releases and product an-
nouncements published in GunUp 
the Magazine.

• One monthly 2-page spread (adver-
tisement) in GunUp the Magazine.

• One cover feature in GunUp the 
Magazine.
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WEB
GunUp’s publishing partners 
include some of the top-traf-
ficked online publications in 
the industry, including The 
Truth About Guns, the Inter-
net Movie Firearms Database, 
Gun Nuts Media, and many 
more.
 
Online advertising through 
GunUp Integrated Market-
ing Services guarantees our 
clients access to the over 5 
million unique readers and 30 
million total page views each 
month. These readers are 
firearm owners and outdoors 
enthusiasts specifically seek-
ing information related to your 
product.
 
GunUp Integrated Marketing 
Services also give advertisers 
easy access to the content 
creators on these top-tier 
online publications. Whether 
you’re looking to publish a 
product review or a press re-
lease, the educated in-house 

staff at GunUp can put you in 
touch with the right publisher 
for your product.
 
Want to set up a training 
weekend, SHOT Show 
get-together, or other event 
to introduce content creators 
to your new or existing prod-
uct? GunUp can help with 
that as well. We will put you 
in touch with industry profes-
sionals who will be as excited 
about your products as you 
are. There’s no more need to 
vet content creators; we’ve 
already done it for you.

Gunup is partnered with top online publishers to 
bring their page views exclusively to you.

Full List of Publishers

Armed Candy
BestHandgun.Com
Colion Noir
Gears of Guns
Girl’s Guide to Guns
Gun Nuts Media
The Gun Wire
GunMart
Guns and Tactics
House of Guns
Internet Movie Firearms 
Database
M4 Carbine
Modern Service Weapons
Papa Delta Bravo
Pistol-Forum
Pistol-Training
Predator BDU
Romeo Tango Bravo
Say Uncle
Sharp as a Marble
State of Guns
SpecOps.org
The Truth about Guns
View from the Porch
Weapon Blog
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print
As demographics 
change, so must con-
tent. GunUp the Maga-
zine is tailored to reach 
a younger and less 
experienced demo-
graphic, and is much 
more accessible to 
women than many of its 
competitors. Including 
unique content such 
as our popular Guns of 
the Movie series, and 
only featuring one gun 
review each month, 
GunUp the Magazine 
has taken a step past 
firearms reviews, and 
dedicates itself to pro-
viding useful and inter-
esting information to its 
readers. 

Each month the mag-
azine covers a different 
topic, from competition, 
to hunting, to con-
cealed carry, giving us 
the opportunity to in-

troduce our readers to 
every aspect of the in-
dustry. Due to our large 
online demographic 
and mobile application 
userbase, we are able 
to uniquely tailor online 
content and integrate 
links and other media to 
provide readers with an 
interactive digital expe-
rience and advertisers 
with more traffic and 
more coverage.

There’s no question why gunup the magazine is the 
fastest growing magazine in the industry.

Integrated Marketing Partners have 
access to:
 
• One monthly 2-page spread (ad-

vertisement).
• One cover feature.
• 20,000 verified iOS/Android sub-

scribers.
• Three free push messages.

You’re not charging 
me enough for the 
quality of publica-
tion you’ve created.

Kent Thomas
Director of Marketing & 
Product Development
Crimson Trace

MARCH 2015 GUNUP.COM

SHOT SHOW SPECIAL

L ANA, PHRASING! PRESENTING THE GUNS OF ARCHER .

CHANGING THE INDUSTRY
THE RISE OF
FEMALE GUN OWNERS

INSIDE
THE 
FREEDOM 
MUNITIONS 
FACTORY

  /// SHOT SHOW 2015

NEW
PRODUCTS.
NEW GUNS. 
INCLUDING THE NEW LEATHERMAN TREAD
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Editorial
gunup integrated marketing services include original 

content designed for our clients.
Integrated Marketing Partners 
have access to:

• Factory tour facilitated by Gun-
Up.

• Guaranteed SHOT Show and 
NRA Annual Meetings cover-
age.

• Booth tours at SHOT Show 
and NRA Annual Meetings with 
influential content creators.

• One five-page feature and cov-
er in GunUp the Magazine.

• Monthly online sponsored con-
tent.

• Social Media pushes.

GunUp’s Integrated 
Marketing Services give 
clients access to some 
of the most influential 
content creators in the 
industry - and we’ll set 
it all up for you.
 
All marketing partners 
can access month-
ly sponsored content 
posts on select blogs, 
tailored to target your 
audience. These posts 
will give you the chance 
to talk directly to your 
audience through con-
trolled blog content.
 
Your package can in-
clude a factory tour; for 
an additional fee we’ll 
fly five content cre-
ators, of your choice 
or ours, to your factory 
for a weekend-long 
tour and shooting ses-
sion. This will generate 
world-wide interest and 

coverage across our 
broad online advertising 
network and in our print 
magazine.
 
We also provide each of 
our integrated market-
ing partners with first-
stop NRA Annual Meet-
ings and SHOT Show 
coverage. We’ll set up 
a booth tour with our 
most influential con-
tent creators for you to 
show off your new and/
or existing products at 
each show.
 
In GunUp the Magazine, 
partners receive one full 
feature article a year. 
We’ll work with you and 
your timeline to spot-
light a product of your 
choice (it doesn’t even 
have to be a gun) and 
will feature that item on 
the cover of GunUp the 
Magazine.

GunUp is extremely in-
fluential with their fan 
base and both Umarex and 
Walther have enjoyed the 
positive results of this 
influence as advertising 
partners.

Adam Blalock, President, CEO
Umarex USA, Inc. / Walther Arms, Inc.
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other
The tools you need to leverage your brand

on hand when you need them.
GunUp Integrated Marketing Services include access to different opportunities to get sup-
plies that will help you get the most out of your brand. Whether you’re gearing up for a 
trade show or just looking to get the most out of your advertising, we can help you show 
what your brand is made of.

Integrated Marketing partners have the opportunity to purchase four different products, 
while GunUp handles all the details:

Brand Book
Whether featuring your best products, 
your company’s history, or fun entertain-
ment information about your products, a 
Brand Book is a great way to provide your 
customers with fun and interesting infor-
mation about your brand.

Advanced Reporting Metrics
In addition to our standard ROI reports 
partners may purchase advanced metrics 
to gain access to demography informa-
tion of users interacting with your ads.

Ad Design
Do you need some help putting your ads 
together? We can help you with that. Let 
our experienced in-house design staff put 
ads together for you to monopolize on 
your marketing package and maximize 
your conversion rate.

Embedded Digital Advertisements
GunUp the Magazine provides partners 
with the space to embed digital adver-
tisements such as videos, audio clips, 
or other dynamic media to reinforce your 
brand message.

There is also a Finders Fee available 
for agencies referring their clients to the 
GunUp Integrated Marketing Services. 
Agencies who refer Integrated Marketing 
partners will receive a 10% finders fee.

Agency Finders FeeFOR MORE INFORMATION
Caleb Giddings

Vice President of Sales
caleb@gunup.com

605-271-9978
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rate card

online (CPM)
The Truth About Guns $10.00

Premium Blogs $5.00

Run of Network $3.00

Print (Per Month)
Full Page

$1,500

Two Page Spread

Half Page

12 Months
6 Months
3 Months
1 Month

$1,750
$2,200
$2,250

$2,75012 Months
6 Months
3 Months
1 Month

$3,250
$3,750
$4,250

$1,25012 Months
6 Months
3 Months
1 Month

$1,500
$1,750
$2,000

Other
Sponsored Content $1,000 Per Post

Push Messages In-App $0.05 Per User

Interstitial In-App $1,000 Per Month

Carosel In-App $1,000 Per Month

Brand Reports $1,000 Per Month

SEO/Linking Services Call for Pricing

Back Cover
$2,00012 Months

6 Months
3 Months
1 Month

$2,250
$2,500
$2,750

Inside Front/Back Cover
$1,75012 Months

6 Months
3 Months
1 Month

$2,000
$2,250
$2,500



PRINT ADVERTISING SPECS

FILE FORMAT:
We accept the following �le formats TIF, JPG, AI, EPS, PSD, but a press 
ready PDF is preferred.

RESOLUTION:
All �le formats must have a minimum of 300 dpi (dot per inch) resolution.
The images designed for the web are done at a lower screen resolution of 
72 dpi. Print images need to be created at 300 dpi or there will be a 
substantial drop in the image quality. (See graphic to the right.)

COLOR MODE:
All color artwork and/or images must be provided in CMYK (cyan, 
magenta, yellow, black) color mode.

FONTS:
a. Fonts must be embedded in PDF �les.
b. Fonts must be outlined or converted to paths or curves in EPS �les.
c. Some fonts have copyright restrictions and will not embed in PDF Files.

SAFE ZONE:
All critical elements (text, images, logos, etc.) must be kept at least 0.125" 
inside the edge. Anything left close to edge may be cut off during trimming.

Full Page Ad Dimensions
Final Print Size – 8.5” x 11”

Final Size with Bleed – 8.75” x 11.25”
(Note the needed “Safe Zone” .125” needed inside the �nal print size.)

Half Page Ad Dimensions
Final Print Size – 8.5” x 5.45”

Final Size with Bleed – 8.75” x 5.70”
(Note the needed “Safe Zone” .125” needed inside the �nal print size.)

Two Page Spread Ad Dimensions
Final Print Size – 17” x 11”

Final Size with Bleed – 17.25” x 11.25”

Center Gutter – Plan approximately 1” of safe space in 
the center of your ad to account for the gutter. Avoid any 
important information (text, images, logos, etc.) in this area.
(Note the required “Safe Zone” .125” needed inside the �nal print size.)

Why 300 dpi resolution?

Picture created and printed at a 
high resolution of 300 dpi.

Picture created at a low resolution 
of 72 dpi will cause the image to 
be jagged and not crisp.

gunupthemagazine.com

Trimming Zone:
Allow 1/8” 
cutting 
tolerance 
around your �le.

Bleed Zone:
Make sure to 
extend  the 
background 
images or colors 
to the edge of 
this box.

Safe Zone:
All critical 
elements (text, 
images, logos, 
etc.) must be 
kept inside the 
blue line.



DIGITAL ADVERTISING SPECS

FILE FORMAT:
We accept the following digital �le formats: JPG, GIF, and 
PNG. We also accept .SWF with no auto-play sound, no 
looping and with 30 seconds maximum run time.

Video:
We support embedded video for iPad® and mobile devices 
with a variety of size options. Contact your advertising 
representative for more details.

DIGITAL AD SIZES

• 728px X 90px

• 160px X 600px

• 300px X 250px

gunupthemagazine.com

300 X 250 Ad

728 X 90 Ad

160 X 600 Ad

*Note that these ad diagrams are not proportionate to each other for sizing purposes.
 They are meant to show proportion and shape only.


